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In recent years, the promotion of entrepreneurship as a possible source of job creation, empowerment and economic energy in a rapid globalizing world has attracted increasing strategic and academic attention. 
However, despite this attention, there has been no systematic attempt to look at it from a youth angle. This has resulted in the lack of an adequate understanding of the potential benefits of youth entrepreneurship as a means of improving youth livelihoods. 
The main aim of this paper is to stimulate debates on the potential benefits of youth entrepreneurship as a practical career option, obstacles that stand in its way, and policy measures and strategies that can be initiated to support it.  
Understanding Youth Entrepreneurship 
Before looking at the potential benefits of promoting youth entrepreneurship, it is important to have an understanding of what ‘entrepreneurship’ is.  
It’s “the process whereby individuals become aware of business ownership as an option or viable alternative, develop ideas for business, learn the process of becoming an entrepreneur and undertake the initiation and development of a business“. Drawing upon the above definition of entrepreneurship, and for the purpose of this paper, ‘youth entrepreneurship’ is defined as the “practical application of enterprising qualities , such as initiative, innovation, creativity, and risk taking into the work environment, using the appropriate skills necessary for success in that environment and culture”.

Value/Benefits of Youth Entrepreneurship
It is now widely accepted that there is many good reasons to promote entrepreneurship among young people. But caution should be exercised so that entrepreneurship is not seen as a ‘mass’ or wide-ranging solution which can cure all society’s ills. 
‘Youth-Run Enterprises’ (YREs):
· Creates employment for the young person who owns the business.
· Provides valuable goods and services to the society.

· Revitalizes the local community by raising the degree of competition.
· More responsive to new economic opportunities and trends.

· Social and cultural identity is supported.
· Gives youth a sense of meaning and belonging.

In a broader sense, ‘entrepreneurship’, when treated as ‘enterprise’, helps young men and women develop new skills and experiences that can be applied to many other challenges in life. In the Oxford thesaurus, ‘enterprise’ is defined as “resourcefulness, initiative, drive, imagination, enthusiasm, zest, dash, ambition, energy, vitality, boldness, daring, audacity, courage, get up and go…” it is worthy noting that these attributes are generally associated with youth.
Key Constraints Facing YREs
The limitations that YREs face are largely in the following areas:
· Lack of access to institutional capital.
· Lack of access to profitable markets.

· Poor marketing and branding.

· Inadequate planning.

· Lack of access to suitable working space.

· Lack of business management skills and abilities.

· Insufficient, inaccurate and non-existent financial records.

· Lack of ongoing business support.

Many young people face the challenge of age, limited life and work experience.

Encouraging Youth Entrepreneurship Programs
Broadly speaking, programs aimed at promoting enterprise among youth can be divided into 2 categories: those aimed at
1. In-School youth.
2. And those designed to meet the needs of non-school youth.
In-School Youth Enterprise Promotion Programs

The enterprise promotion programs aimed at in-school youth seek both to raise awareness about the importance of entrepreneurship and to promote an entrepreneurial culture among youth. In general these programs can be divided into 2 categories:
A. School-based Entrepreneurship Education.

To introduce new curricula which give to young people information that introduces them to concepts of self-employment. These programs work through the broad education system, whether through the schools themselves or through universities and graduate schools in general. 
B. Training the trainers.

Some enterprises promotion programs for in-school youth also seek to train teachers in entrepreneurship.

Enterprise Development Programs for Non-School Youth

The enterprise promotion programs aimed at non-school youth are more practical and provide concrete support to business start-ups. These programs address a range of issues such as:
· Entrepreneurship promotion.

· Skills training.

· Creation of support youth networks.

· Business development services.

· Financial services.

· Capacity building.

· And advocacy.

Until now we have discussed the potential benefits of youth entrepreneurship as a practical career option, obstacles that stand in its way and some strategies that can be used to promote youth entrepreneurship.  
What we need now is to TAKE ACTION…
Critical Areas for Suggested Actions
The following are critical issues that should be addressed immediately:
A) Access to Micro-credit for Young People.

It is important to note that many micro-credit systems, especially youth credit schemes, have failed in many countries. The overall message from the failure of these methods suggests that success or failure in terms of financial viability and servicing the poor, in this case young people, largely depend on the design of the program. To promote effective micro-credit programs, there is need both to reduce access barriers and design programs that meet the needs of potential youth entrepreneurs and existing YREs. This will require doing the following:

1. Treating youth as ‘clients’ and not mere program ‘beneficiaries’.

2. Innovative steps are needed for new types of collateral, such as business plan, level of education and residence status.

3. Depending on context and need.

4. Other financing mechanisms such as grants and soft loans can be given to youth.

5. And strengthening financial systems management.    
B) Training and Business Development Services.

Potential youth entrepreneurs and existing YREs need more than access to credit, the also need to know how to develop a business plan, business management, budgeting, time management, stress management, improving sales, managing and reducing costs, debts recovery techniques, stock control techniques, marketing and recruitment.

This suggests the need for an integrated package for the promotion of youth entrepreneurship. Thus there’s need for the following.

1. Skills training.

2. Business counseling.

3. Mentor support.

4. Access to working space.

5. Business expansion support.

6. And creating support networks.
The training should also be extended to service providers in order to improve their professional and technical competence, especially in the areas of program conception, design, implementation and evaluation.   
C) Policies and Institutional Intermediation.
There is urgent need to design compressive national youth policies that indicate the directions a country intends giving to the development of its young people. This proposal has radical implications for intermediary support institutions. Depending on context, it will require doing the following:

a. Clearly redefining the role(s) of these institutions:

i. The government.

ii. NGOs.

iii. The private sector.

iv. Donor agencies.

v. The local community.

b. Institutional strengthening which involves developing the internal management of service providers.

c. Promoting partnership development involving the government, private sector, NGOs, and other institutions.

d. And creating support networks and effective means by which knowledge, resources and efficient practice can be exchanged. 
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