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October 27, 2006 
Dear Supporter, 
Each year, coffee companies make billions of dollars. Starbucks alone earned almost $5.8 billion in net revenues during the first three quarters of 2006. 
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Yet, for every cup of coffee Starbucks sells, poor farmers in coffee-growing countries like Ethiopia earn only about $.03. Even worse, while Ethiopian farmers grow some of the finest name-brand coffees in the world - think Harar, Yirgacheffe, and Sidamo - they don't see the premium profits those names command among consumers. 
Tell Starbucks to give Ethiopia control over its coffee names. 
With as many as 15 million Ethiopians dependent on coffee, Ethiopia has decided to get its farmers more of what they deserve. The country's government has asked Starbucks to sign a licensing agreement that will allow Ethiopia to control the names of its coffee. That way, Ethiopia can help determine an export price that makes sure farmers see a larger share of the profits enabling them to feed their children, send them to school and get them better healthcare. 
Oxfam and a coalition of allies are asking Starbucks to sign this agreement. According to one coalition member, control of the name brands could increase Ethiopia's coffee export income by more than 25 percent - or $88 million annually. This money could go a lot way to help lift millions of Ethiopians out of poverty. 
So please, help us convince Starbucks to sign this agreement with Ethiopia. Poor farmers deserve a fair share of the profits. 
Bill Hynd
Oxfam Canada

P.S. Click here to read Oxfam Canada's news release. 
	 
	 


 

	Oxfam Canada e-Alerts is a periodic email service providing notice of important Oxfam news, actions and campaign updates. If you wish to subscribe or unsubscribe to Oxfam Canada e-Alerts, click here.


Hi friends,
 
To date, over 60,000 people around the world have sent faxes to Starbucks asking them to honor their commitments to coffee farmers in Ethiopia.  As you know, on Tuesday Oct 31st Oxfam America’s Executive Director met with Starbucks CEO, and stated Oxfam’s desire to resolve this issue. However, Starbucks has yet to act on Oxfam's call to sign a licensing agreement with Ethiopia. It is urgent that we keep our pressure on the company over the coming weeks.  
 
The company is responding quite defensively- they have posted a press release on their website entitled “Oxfam is Misleading the Public and Must End its Campaign against Starbucks.”  I have word that they are having their baristas post this press release and hand it out to customers in their stores across the US.  They took out yet another full page ad in the NY Times this weekend citing how the company works to strengthen the infrastructure in small coffee communities.  Starbucks says, "We do these things -- in Ethiopia, in Guatemala, in Indonesia, and other coffee growing communities around the globe -- not just because it's the right way to work but because it's the smart way to work," the ad said.
 
Let’s show them that there is a SMARTER coalition of organizations around the US and around the globe who will keep them accountable to these sweeping statements!!!
 
Thanks to those who have expressed your support and signed onto the campaign.  We need to show Starbucks that there is a large and loud contingency of people around the US (and the world!) who support Ethiopia’s initiative and are calling on Starbucks to sign the agreement.  It’s been over a week since the campaign has been launched, and we would like to demonstrate that there is a broad constituency in the US [and around the world] who cares about this issue-  your support and collaboration is important moving forward.  Please take a few moments to consider the questions below-
 
-          Can your organization publicly sign on to the campaign?
-          Are you able to post a press release on your website and send the e-action out to your supporters so that we can continue to grow the global call (over 60,000 signatories!) to Starbucks?  
o        Check out how Coop America and Lutheran World Relief have framed the issue to their supporters
         http://www.coopamerica.org/ (Scroll down)
         http://www.lwr.org/ (right column)
-          Can your organization ask your supporters to follow up with phone calls to Starbucks headquarters on this issue?
-          Would you be willing to support other types of organizing?
 
Once again many thanks for your interest and support thus far.  My colleague Michelle and I will be following up with you early this week.
 
Onwards and upwards,
 
Shayna
 
Shayna Harris, Coffee Program Organizer
Oxfam America
Tel +001 (617) 728-2443
sharris@oxfamamerica.org
226 Causeway Street, 5th Floor
Boston, MA 02114-2206
 
Main office line 800-77-OXFAM (toll free in US) and 617-482-1211 
 
::: www.oxfamamerica.org/coffee :::
 
Join millions and sign the BIG Noise petition to MAKE TRADE FAIR...17.8 million... and counting... add YOUR voice..... www.maketradefair.com 
 
"Each relation is not just a posture or attitude, but a mode of existence...fair trade is a way of reclaiming our humanity."-Yann Martel, author of The Life of Pi
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