Sarah:

I envision a time where consumers influence the market on such a large scale that we can put polluters out of business,  remove toxins from our foods, create equal opportunities for all individuals willing to work, and create a real pride in who we are as a nation. 
The reason I bring this up is because I know that my part in inspiring and educating younger people is through telling stories of the thousands of companies run by daring entrepreneurs who have decided to spend their time, money, and energy to create products that help sustain culture, the environment and ultimately the planet.  

In the press release to follow I am going to announce a partnership with a web site called SustainableBusiness.com.  Currently the site is receiving 100,000 unique visitors a month.  The owner of the site also publishes a newsletter that highlights the top 20 socially responsible companies in the world.  We are going to approach these companies on telling their stories using the on-line advocacy tools that I have created, as seen on dirt.com.  So ... I am thinking of a possible collaboration between dirt.com, sustainablebusiness.com and your projects.  This way we can allow youth to express their opinions regarding the very powerful economic forces at work behind these companies.  Last year's picks were:  Ballard Power Systems - a fuel cell company, Chiquita (believe it or not), Electorlux, FuelCell Energy, Green Mountain Coffee, Henkel, Herman Miller, Horizon Organic Dairy and more.  

