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Instructions: 

Type in the following http://www.onthemedia.org/transcripts/2008/11/07/04 to your browser, and listen to the 6-minute podcast. Afterwards, go through the discussion questions as a group. We will re-group in about 20 minutes to do presentations.

Discussion Questions:
1. What were the main points from the podcast?

2. How does this campaign merge on-the-ground strategies with online tools? 
3. How does this help you thinking about social networking tools?

Presentation:

Share with all the participants:

  a) What campaign you explored.

  b) Successful uses of Web 2.0 tools for the campaign

  c) How the campaign relates to the successful online campaign guidelines

